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Introduction: 

· Baton Rouge-based TraceSecurity needed a full-service PR agency to help get company get in front of customers in several regulated industries that require a third party to audit their policies, procedures and technology
· Lack of full-service national PR agencies in Louisiana drove TraceSecurity to look outside the State
· TraceSecurity never had a PR agency before and wanted its first choice to be its last and only choice in a PR firm
· TraceSecurity operates in security compliance market space and needed firm that could achieve outstanding media results in all sectors of the media; as well as provide host of other programs such as speaking, writing, awards, analyst, etc.
Challenge: 
· TraceSecurity’s brand, products, services and executives unheard of in security compliance market space
· Needs a full service PR agency that won’t cripple the bank account and can achieve the impossible
· PR agency has to be flexible and persuasive to work with three co-founders that are involved in various degrees in the PR program
· TraceSecurity wants to be recognized as the market leader within the security compliance SMB space
Results: 
· Freestyle boosts TraceSecurity’s media coverage by over 3000% from previous year
· Freestyle creates and manages a brand campaign in 2007, achieving the impossible by securing 5 standalone NBC TODAY show segments (equaling nearly $3 million in advertising dollars) for TraceSecurity’s CTO and co-founder since the beginning of the year
· Agency secures feature, standalone coverage in TIME, Fortune, CNN, NBC Nightly News, American Way magazine, Credit Union Times, etc.
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