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Introduction: 

· Iowa based Palisade Systems competing against VC-rich Bay Area start-ups

· Palisade CEO in need of full-service, national PR firm with presence on both coasts

· CEO requires PR agency to produce impressive results and provide internal PR-dept. access and service

· Initial search by CEO reveals Freestyle Public Relations to be only Iowa based full-service national PR agency with offices in the Bay Area and Washington D.C. Beltway

Challenge: 
· Palisade competing in new, unheard of technology market that is pegged to grow over $1.3 billion within next two years

· Palisade Systems is based in Iowa and is not known within trade press and national media including analyst communities

· Palisade has the most mature content monitoring and filtering product on the market, but is not being included in the same press stories as competition

· Needs to improve brand and product awareness without breaking the bank

· Wants to be recognized as market leader within new tech space

Results: 
· Palisade Systems’ CEO retains Freestyle Public Relations and firm’s sister agency Capitol Hill Communications 
· Freestyle PR obtains interviews with members of the press and analyst community, averaging three interviews and briefings every month

· Agency secures coverage in TIME magazine, Network World, Associated Press and 50 other media outlets, helping improve brand and product awareness

· Freestyle PR boosts Palisade’s media coverage by over 2500% (and 500% in standalone feature coverage) from previous year, helps company get included in analysts’ market reports as a market leader
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